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3. MO TA HQC PHAN

Hoc phan “Marketing can ban” thudc khéi kién thirc co s nganh, hoc phan nay duoc
bd tri hoc dan xen vi cac mon co s& nganh va cac mén chuyén nganh nham hd tro cac
kién thirc nén cho cac hoc phan chuyén nganh tiép theo. Hoc phan cung cip cho ngudi
hoc cac khai niém co ban va chirc ndng ctia marketing; Gidi thiéu méi truong vi mo va
vi mo anh huéng dén hoat dong marketing; Gidi thiéu cac yéu té tic dong va cac dang
hanh vi khach hang; Gidi thiéu hoat dong nghién ctru va quy trinh nghién ctru marketing.
Huéng dan cach tién hanh phan khtc thi truong, lya chon thi truong muc tiéu va dinh
vi. Gidi thiéu cac chién luge marketing mix.

4. CHUAN PAU RA HQC PHAN
Chuan dau ra (CDR) chi tiét cia hoc phan nhu sau:

CDbR . Mo ta CDR Mice do
cua CDR hoc phan | (Sau khi hoc xong hoc phan nay, nguoi hoc co nine lwe
CTPT kha nang) g
Phén tich kién thic toan, thong ké vao linh vyc
PLOLL cLol quan tri kinh doanh thyc pham c2
CLO2.1 AAp dlimg kién ‘El}uc (‘ie nhan dapg va xac dinh cac c3
yéu to trong mdi truong marketing,
PLO 2.1| CLO2 —
Phén tich cac dang hanh vi khach hang va yéu to
CLO2.2 |, i . . o . Cc4
anh hudng, cac budc trong nghién ctru marketing




CbR Mo ta CPDR Mic dé
cuia CDR hoc phan | (Sau khi hoc xong hoc phan nay, nguoi hoc co néing lwe
CTDT kha néng) gt
Phén tich kién thirc toan, thong ké vao linh vyc
. , L. ’ 2 ) C2
PLOL1 CLol quén tri kinh doanh thyc pham
CLO3 Ap dung chinh xac k¥ nang tu hoc, nghién ciru va
PLO 4 kham pha tri thuc trong hoat dong quan tri kinh P3
doanh va marketing
Ap dung thanh thao k¥ ning lam viéc doc lap va
PLO® CLO4 theo nhom hiéu qua trong cac diéu kién khac nhau. P4
Giai thich dwoc bdi canh xd hoi va doanh nghiép,
PLO 8.1 CLO5 tu d;r}h hu?ng,, ap Siung klen thl}’c de, duia ra két 111?1’1 R3
chuyén moén, y tuong, giai phap dap ung nhu cau
doanh nghi€p va xa hoi hodc khoi nghi€p

5. NOI DUNG HQC PHAN
5.1. Phan bo thoi gian tong quat

Chuan dau ra clia | ppay b thoi gian (1ié1/gio)

STT Tén chwong/bai hgc phan
Ly thuyét | TN/TH | Tw hoc

1. | Chuong 1. Nhap mon marketing CLO1.1,CLO1.2 5 0 9
CLO1.1,CLO1.2

2. | Ch 2. Moi trug keti ' 5 0 9

wong 01 treong marketing CLO?

3. | Chuong 3. Hanh vi khach hang CLO1.1, 4 0 9
" . CLO1.1,CLO1.2

4. | Chuong 4. Nghién ctru marketing 3 0 6

CLOZ2, CLO4

5. | lua chon thi trudng muyc tiéu, dinh - ' 4 0 9

vi trong thi trudong CLO2
. , . CLO1.1, CLO1.2
6. | Chuong 6. Chién lugc san pham 6 0 12
CLO2
iy ) ., CLO1.1,CLO1.2
7. | Chuong 7. Chién lugc dinh gia CLO? 6 0 12
. . CLO1.1, CLO1.2
8. h 8. Chién 1 han phoi ' 6 0 12
Chuong 8. Chién lugc phan pho CLO?
iy Lk CLO1.1,CLO1.2
9. | Chuong 9. Chién lugc xtic tién CLO? 6 0 12
Téng 45 0 90

5.2. N§i dung chi tiét



Chuong 1. Nhap mén marketing

1.1.

1.2.

1.3.

1.4.

1.5.

Su ra doi va phat trién clia marketing

1.1.1. Sy hinh thanh hoat dong marketing
1.1.2. Cac giai doan phat trién ctia marketing
Khai niém marketing

1.2.1. Mot sb thuat ngir

1.2.2. Khai niém va ban chat ctia marketing
Muc ti€u va chlrc ndng cia marketing
1.3.1. Muc ti€u cuia marketing

1.3.2. Chtlic ndng cua marketing

Marketing Mix

1.4.1. Khai niém

1.4.2. Céc thanh phan ctua Marketing Mix
Phan loai marketing

1.5.1. Can ctr vao linh vuc hoat dong

1.5.2. Can ¢t vao tAm voc hoat dong

1.5.3. Can ctr vao pham vi hoat dong

1.5.4. Can ctr vao khach hang

1.5.5. Can ctr vao dac diém cau tao san pham

Chwong 2. Moi trweong marketing

2.1.

2.2.

Moi truong vi mo

2.1.1. Dan sb

2.1.2. Kinh té

2.1.3. Ty nhién

2.1.4. Cong nghé

2.1.5. Phap luat

2.1.6. Van hda

Moi trudng vi mo

2.2.1. Moi trudong ndi tai doanh nghi¢p
2.2.2. Nha cung Gng

2.2.3. Cac trung gian marketing
2.2.4. Khach hang



2.2.5. Déi thu canh tranh
2.2.6. Cong ching
Chuwong 3. Hanh vi khach hang
3.1. Hanh vi mua hang cua nguoi tiéu dung
3.1.1. M6 hinh hanh vi mua hang ctia nguoi tiéu dung
3.1.2. Nhing nhén t6 anh huong dén hanh vi tiéu dung ca nhan
3.1.3. Cac dang hanh vi mua sim
3.2. Hanh vi mua hang cta t6 chuc
3.2.1. Céc loai thi truong td chirc
3.2.2. Nhimg dic tinh cua cac thi trudng t6 chire
3.2.3. Hanh vi mua ctia khach hang t6 chtic
Chuong 4. Nghién ciru marketing
4.1. Khai niém vé nghién ciru marketing
4.2. Cac loai hinh nghién ctru marketing
4.2.1. Dya vao muc ti€u nghién ctu
4.2.2. Dua vao céch thtrc nghién ctru
4.2.3. Dya vao dic diém thdng tin
4.2.4. Dya vao mirc do am hiéu thi truong
4.2.5. Can ctr vao tan suat nghién ctru
4.3. Quy trinh nghién ctru marketing
4.3.1. Xéac dinh van dé va muc tiéu nghién curu
4.3.2. Xy dung ké hoach nghién ctru
4.3.3. Thuc hién nghién ctru
4.3.4. Trinh bay bao cao két qua nghién ctru
Chuwong 5. Phan khuc thi truong, lwa chon thi truong muc tiéu, dinh vi trong thi
treong
5.1. Khéi quat vé thi truong
5.1.1. Khai niém vé thi truong
5.1.2. Phan loai thi trudng
5.2. Phan khuc thi truong
5.2.1. Khai niém vé phan khiic thi truong
5.2.2. Yéu cau vé phan khuc thi truong



5.2.3. Céc tiéu thure phan khtc thi truong
5.2.4. Céc budc phan khuc thi truong
5.3. Lya chon thi truong muc tiéu
5.3.1. Banh gia céc khtc thi truong
5.3.2. Lya chon thi truong muyc tiéu
5.3.3. Cac can ctr x4c dinh cach lya chon thi truong
5.4. Pinh vi trong thi truong
5.4.1. Khéi niém dinh vi trong thi truong
5.4.2. Cac mirc do dinh vi
5.4.3. Chién lugc dinh vi san pham
5.4.4. Céc budc cua qua trinh dinh vi
Chuong 6. Chién luge sin phdm
6.1. San pham theo quan diém marketing
6.1.1. San pham
6.1.2. Céu tao san pham
6.1.3. Nhan hiéu - Thuong hi¢u
6.1.4. Bao bi - Bong goi
6.2. Chién luoc san pham
6.2.1. Khai niém
6.2.2. Cac chién lugc san pham
6.3. Chu ky sdng san phiam
6.3.1. Khai niém
6.3.2. Pic diém céac giai doan cta chu ky song san pham
6.4. Chién luoc phat trién san pham méi
6.4.1. Khai niém
6.4.2. Cac giai doan phat trién san pham moi
Chuwong 7. Chién lwgc dinh gia
7.1. Khai niém vé gia va tAm quan trong cila gia trong Marketing Mix
7.1.1. Khai niém
7.1.2. TAm quan trong cla gia
7.2. Nhiing nhan t6 anh huéng dén viée dinh gia

7.2.1. Nhing yéu té bén trong



7.2.2. Nhimg yéu té bén ngoai
7.3. Cac phuong phap dinh gia
7.3.1. Binh gia dya vao chi phi
7.3.2. Pinh gia dya vao nguoi mua
7.3.3. DBinh gia dya vao canh tranh
7.4. Muyc tiéu chién luoc dinh gia va cac chién lugc gia dién hinh
7.4.1. Muc tiéu chién lugc dinh gia
7.4.2. Cac chién lugc dinh gia dién hinh
7.5. Tién trinh x4c dinh gi ban cho mot san pham méi
7.5.1. Lya chon muyc ti€u gia
7.5.2. Xéc dinh chi s6 cau
7.5.3. Du tinh chi phi
7.5.4. Phan tich d6i thii canh tranh
7.5.5. Lya chon phuong phap dinh gia
7.5.6. Lwa chon murc gia cudi cing
Chuong 8. Chién lwrgc phin phéi
8.1. Khai niém va tim quan trong ctia phan phdi trong marketing
8.1.1. Khéi niém
8.1.2. TAm quan trong
8.2. Kénh phan phdi
8.2.1. Khai niém kénh phan phdi
8.2.2. Céu trtic kénh phéan phdi
8.2.3. Cé4c trung gian trong kénh phan phéi
8.2.4. Céc ludng luu chuyén trong kénh phan phoi
8.3. Lua chon kénh phan phdi
8.3.1. Céc can cur dé lya chon
8.3.2. Céc chién lugc phan phdi
8.4. Nhing quyét dinh vé quan tri kénh phan phoi
8.4.1. Tuyén chon cac thanh vién
8.4.2. Khuyén khich céc thanh vién hoat dong
8.4.3. Banh gié cac thanh vién
8.5. Mot s6 hoat dong phan phdi san pham vat chat



8.5.1. Xur Iy don dat hang
8.5.2. Luu kho
8.5.3. Xéc dinh lugng hang ton kho
8.5.4. Chon phuong tién van chuyén
Chuong 9. Chién lwge xic tién
9.1. Khai niém va tim quan trong clia xtc tién trong marketing
9.1.1. Khai ni¢m
9.1.2. Muc dich ctia xtic tién
9.1.3. TAm quan trong cta xdc tién
9.1.4. Dic trung cua mot sb cong cu xuc tién
9.2. M6t sb yéu t6 anh huong dén hon hop xtc tién
9.2.1. Loai san pham, thi trudng
9.2.2. Sy san sang mua
9.2.3. Giai doan hién tai trong chu ky séng ctia san phdm
9.2.4. Su lya chon chién lugc déy hay kéo
9.3. Kinh phi danh cho xtc tién
9.3.1. Xac dinh theo phan trim doanh thu
9.3.2. Xac dinh theo kha ning tai chanh
9.3.3. Xac dinh theo canh tranh
9.3.4. Xac dinh theo muc ti€u va nhiém vu thuc hién
9.4. C4c thanh phan trong hdn hop xuc tién
9.4.1. Quang céao
9.4.2. Quan hé cong chiing va tuyén truyén
9.4.3. Khuyén mai
9.4.4. Ban hang ca nhan
9.4.5. Marketing truc tiép

6. PHUONG PHAP DAY VA HQC



Nhém CBR ciia hoc phén

I K§ ning | Nang luc
, i ‘& . | Ky nang .
Phuong phap Phwong phap Kién thire| " 0 -~ | twong |hyc hanh ngl
gidng day hoc tép tac/nhom | nghigp
CLO1.1
'| CLO2 CLO3 CLO4
CLO 1.2
Ky gn Lang nghe, ghi chép,
Thuyettrinh | 4 b6 va dat cau hoi| %
Minh hoa Quan sat,A ghi vc.hep, dat X
i cau hoi
Van dap Vén dép X X X
Bai tap tinh hudng |  Poc tai liéu, thao
. A . S X X X X
(bai tap nhom) | ludn nhom, trinh bay.
HuGng dan nguot | o 1:4m vin ban
hoc tim ki€ém van A s L A, A
) . .2 luat, tom tat, dat cau
ban luat, doc hiéu Y X X X
N iy hoi lam rd, va lam
va kiém tra kién oA 1R
, bai tap, kiém tra
thirc
7. PANH GIA HQC PHAN
- Thang diém danh gia: 10/10
- K& hoach danh gia hoc phﬁn cu thé nhu sau:
A o ez X Til¢ | Thang diém/
Hoat dong danh gia Thoi diem | Chuan dau ra (%) Rubrics
QUA TRINH 50
A2 Suét qua | Khong danh gia
Chuyén can trinh hoc CbR >
Bai tap
Sau khi Theo thang
Bai tdp c4 nhan hoan thanh | “19 1112 CLO [ 15 | diém cia cau
chuong 2 ' hoi
Bai tgp nhom 1 Sau khi
Chu d@é: Nghién ciru hanh vi hoan thanh | CLO 1.1, CLO Theo thang
X \ A 10 PO A
mua hang cua nguoi tiéu dung chuong 12 diem cua de bai
ca nhan 3,4,5
Bai t@p nhom 2 Sau khi
A AN ~pid h i an tha CLO 2, CLOg, .
C;hu q_e. 7Cac Shlen Vh.ch dinh gia hoan thanh 20 | Rubrics sé 165
doi vai san pham méi chuong CLO4
6,7
THI CUOI KY 50




Sau khi CLO1.1, Theo th
két thic CLO1.2, 4id €0 gi‘gth_
hocphén CLO4 1€M Cua de |

Thi tric nghiém
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9. QUY PINH CUA HQC PHAN
Ngudi hoc ¢6 nhiém vu:
- Tham du trén 75% gio hoc 1y thuyét;
- Chu dong 1én ké hoach hoc tap:

+ Tich cuc khai thac cac tai nguyén trong thu vién cta trudng va trén mang dé phuc
vu cho Vviéc tu hoc, tu nghién ciru va cac hoat dong thao luan;

+ Poc trude tai liéu do giang vién cung cap hoac yéu cau;

+On tap cac ndi dung da hoc; tu kiém tra kién thurc béng cach lam céc bai tric nghi¢m
kiém tra hodc bai tdp dugc gidng vién cung cap.

- Tich cyc tham gia cac hoat dong thao ludn, trinh bay, vin dap trén 16p va hoat dong
nhém;

- Chui d6ng hoan thanh day di, trung thyuc cac bai tap ca nhan, bai tap nhom theo yéu



céu;
- Dy kiém tra trén 16p va thi cudi ky.
10. HUONG DAN THUC HIEN

- Pham vi 4p dung: Pé cuong nay duoc ap dung cho chuong trinh dai hoc nganh
Quan tr1 kinh doanh thuc phém tir khoa 15DH, nam hoc 2024-2025;

- Giang vién: str dung dé cuong nay dé lam co sd cho viéc chudn bi bai giang, 1én
ké hoach giang day va danh gia két qua hoc tap cua ngudi hoc;

- Luu y: Trude khi giang day, giang vién can néu 1 cac ndi dung chinh cia dé cuong
hoc phan cho ngudi hoc - bao gom chuan dau ra, ndi dung, phuwong phap day va hoc chu
yéu, phuong phap danh gia va tai liéu tham khao dung cho hoc phan;

- Nguoi hoc: st dung dé cuong nay lam co so dé ndm duoc cac théng tin chi tiét vé
hoc phan, tir 46 xac dinh dugc phuong phap hoc tap phu hop dé dat duoc két qua mong
doi.
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X Phé duyét lan dau O Ban cap nhat lan thu: ...
Ngay phé duyét: 12/8/2024 Ngay cAp nhat: ..............
Truong khoa Truwong bo mon/Truong nganh Chii nhiém hoc phan
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	6.1. Sản phẩm theo quan điểm marketing
	6.1.1. Sản phẩm
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	6.4.1. Khái niệm
	6.4.2. Các giai đoạn phát triển sản phẩm mới
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	7.2.2. Những yếu tố bên ngoài
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